


BACKGROUND

òNeeds assessment results (United Way and USD 
259)

é79% of USD 259 Hispanic/Latino youth graduated from 
High School 

é compared to 91.7% of Caucasian youth

òConclusion: There is a need to reach out to low 
income Hispanic/Latino youth and their parents in 
order to tackle graduation rates and initiate 
connections with higher education institutions in 
the local area. 

2



ACTION

òCareer Development Office utilized ARRA 

funding to provide seed money to plan and 

implement a series of educational sessions 

during the summer of 2010 

òGoal:  to impress upon families that òlearning is 

a lifelong, family centered processó.  
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CAMINO AL FUTURO

òCamino al Futuroó 

òWorkshops to show parents and students the 

connections between literacy and access to 

higher education opportunities. 

òThrough the project parents have been 

empowered to learn how to navigate the 

educational system, network and become 

aware of community resources. 



CO-CHAIRS OF CAMINO AL FUTURO WORKSHOPS

Veronica Triana M.O.D. and Martha Sanchez M.H.S.



WORKSHOP STRATEGIC PLANNING

ò Goal to encourage and promote the motherõs leadership 
role in their youthõs education and college awareness.

ò Target population; families from the Evergreen City Hall 
neighborhood area schools and North High feeder 
schools, which are Title I, where 90% of the children 
receive free or reduced lunches.  

ò Focus: 50 families  from USD 259õs Family Literacy 
program; middle school children of these families. 

ò Approximately 25 volunteers from AmeriCorps, Hispanic 
Womenõs Network, HALO, and others from the 
community, with each serving 5 hours.



WORKSHOPS

òThree workshops were held:

òMothers As Leaders

òFathers Make A Difference

òStrengthening Latino Families

òFollowing are a series of slides that identify key 

components of the workshop logistics, as well 

as photos of the activities.



CONFERENCE BRANDING
CAMINO AL FUTURO LOGO AND PARTNERSHIP RECOGNITION

A key component 

to the success of 

this type of 

venture is having 

a clear way of 

visually 

describing your 

message, and a 

way of 

acknowledging 

your partners.  

Our letterhead 

did both!



PRESS RELEASE



FIRST WORKSHOP: MOTHERS AS LEADERS



AGENDA



CONFERENCE FLOOR PLAN (WICHITA STATE UNIVERSITY)



MOTHERS AS COMMUNITY LEADERS CONFERENCE INVITATION



PARTICIPANT LETTER



PARTICIPANT LETTER IN SPANISH



CONFIRMATION LETTER TO PRESENTERS



MOTHERS AS LEADERS PARTICIPANT LETTER



USD 259 AMERICORPS MEMBERS HAD A VISIBLE 

PRESENCE AT THE WORKSHOP PROGRAM



READY FOR KEYNOTE SPEAKER: 

DR. CHERYL ADAMS, WSU DEAN OF STUDENTS


