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CITY OF WICHITA GRAPHIC STANDARDS

Renewal and Simpliﬁcation
The City of Wichita’s almost quarter-century strong
identity provided an identiﬁable logo with considerable
brand equity. It served our community incredibly well,
but it was time for an update. A refresh. Our city is
undergoing a major transformation and the City wanted
to reﬂect the new energy and forward momentum.
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Brand Evolution Rationale
A group of dedicated communications
experts studied Wichita’s brand perception in

Changes in the reworked logo
streamline and strengthen the mark.

the marketplace. The ﬁndings: The wide variety
of departments and entities within the City needed

The palette shifts, introducing

to be uniﬁed within a professional master brand.

a sky blue. The gold
sunﬂower and dark blue

The goals: to increase brand recognition across all

provide continuity.

City departments and attractions, foster consistency,
improve reproduction quality and reduce costs.

brochure or a smartphone screen. New brand

and bright vibe remain
in the simpliﬁed design.

Removing the contrail
The large “W”
remains but is now a

and small airplane opens
up more possibilities for

thicker, shorter mark
to convey strength.

our city’s future.

The resulting identity works equally well small
on a pen or supersized on a billboard, on a print

The sunburst’s energy

A big, bold wave
Clean, modern
wordmark increases
readability.

now represents the
river rather than two,
slender swooshes.

elements, templates and style guide add uniformity.
This cohesive master brand should serve the City
well for years to come.
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1X

BUFFER ZONE

1X

The signature is comprised of a logo and
wordmark. This combination instantly
communicates who we are.
A buffer zone provides relief to the
signature, visually distancing it from other
elements that might confuse its clarity.
This area allows the signature to stand
apart from its surroundings and facilitates
rapid recognition.

X-HEIGHT

1X

1X

Color Vertical Logo

1X

1X

The illustrations at left indicate the
minimum space around the City of
Wichita Master Brand that should remain
free of other elements and away from the
edge of a page.
The buffer zone around the signature is
determined by the X-height, which is equal
to the height of the main wordmark.

X-HEIGHT

1X

1X

Color Horizontal Logo
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Vertical Logo is Preferred

LOGO COLOR STANDARDS
Color Horizontal Logo

Color Vertical Logo
One-color Horizontal Logo

Color Reversed Vertical Logo
Black Horizontal Logo

Critical to the brand is the correct and
consistent use of our logo color standard.
Following these guidelines helps maintain
a unified appearance for all City of Wichita
materials. Please use approved colors only.
The vertical four-color process logo on a
white background is the preferred use
when applicable.
The one-color black logo is preferred when
limited to only one-color or continuous-tone
printing (e.g., newspapers and magazines).
On-Screen Applications – File types such as
JPEGs and PNGs are used for viewing on
computer screens only. Created in an RGB color
space, the resolution in these file types is not
suited for enlarging or using on printed materials.

One-color Vertical Logo

Reversed Vertical Logo

Color Reversed Horizontal Logo

Other Applications – High-resolution
JPEGs for digitizing embroidery.

Black Vertical Logo

Download Logo Library

Print Applications – File types such as EPS
and high-resolution TIFFs are great for printing.

Reversed Horizontal Logo
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LOGO MISUSE
These examples illustrate incorrect uses of
the logo for print and online applications.
While each example depicts only one
version of the logo, the principles apply to
all variations. Always use the approved
logo files and do not re-set the wordmark.
DO NOT Distort

DO NOT Modify Spacing

DO NOT Place on Busy
Backgrounds

CITY OF

WICHITA
DO NOT Add Effects

DO NOT Modify Typeface

DO NOT Alter Colors
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SUB-BRAND DEPARTMENT
LOCK-UPS

Department Two-line Example

Department Three-line Example

Examples of Sub-Brand Department logos
for the City of Wichita brand are shown
here. These logos are based on the Master
Brand logo and cover various entities
within the City of Wichita family.
The buffer zone around the signature is
determined by the X-height, which is equal to
the height of the main wordmark.

1X

1X

X-HEIGHT

Download Sub-Brand Lock-Up Templates

1X

1X

Buffer Zone
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LOCK-UP WITH COUNTY SEAL

COUNTY SEAL LOCK-UP
The proper lock-up for the City of Wichita
logo when used with the County Seal is
shown here. Please add the dotted rule to
separate the two marks.
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PRIMARY PALETTE

BRAND COLOR PALETTE

Dark Blue

Sky Blue

Sunflower Gold

CMYK

100C 25M
0Y 50K

CMYK

97C 0M
3Y 3K

CMYK

3C 25M
100Y 10K

RGB

R0 G82 B119

RGB

R0 G176 B245

RGB

R225 G188 B0

HEX

#005277

HEX

#00B0F5

HEX

#E1BC00

PMS

302C

PMS

639C

PMS

7406C

SECONDARY PALETTE
Moss Green

Black
CMYK
RGB
HEX
PMS

0C 0M 0Y 100K
R0 G0 B0
#000000
Process Black C

CMYK
RGB
HEX
PMS

20C 0M 100Y 19K
R159 G173 B43
#9FAD2B
383C

Medium Gray

Sunset Orange

CMYK
RGB
HEX
PMS

CMYK
RGB
HEX
PMS

0C 0M 0Y 75K
R100 G100 B100
#787878

75% Process Black C

Light Gray
CMYK
RGB
HEX
PMS

0C 0M 0Y 15K
R225 G225 B225
#E1E1E1

15% Process Black C

0C 51M 100Y 5K
R224 G118 B30
#D68328
152C

Redbud Purple
CMYK
RGB
HEX
PMS

0C 100M 4Y 41K
R164 G61 B130

The color palette works in concert with
other visual elements to create a look
that is confident and bold and identifies
Wichita. The City of Wichita palettes
shown here provide the precise colors to
use in the appropriate application.
Our colors present our city as modern
and progressive. The dark blue provides
weight and contrast. The sky blue
salutes our big, open skies and
sunflower gold represents our state
flower and sun-filled days.
The secondary palette provides additional
excitement options when a more diverse
palette is needed. Black and the two grays
serve as our neutral body copy color. Moss
green, sunset orange and redbud purple
can be used sparingly as accent colors to
communicate energy or a specific program.
An example might be moss green for golf,
sunset orange for entertainment and
redbud purple for the arts.

#A43D82
228C
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HEADLINE : Muli Extrabold

TYPOGRAPHIC STANDARDS

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Consistent use of typography maintains
a unified and distinctive brand in all
City of Wichita communications.

SUBHEAD : Muli Bold

Muli Extrabold
Headlines, caps and lowercase

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
Collateral : Muli Semibold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
BODY COPY : Muli Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
BODY COPY (WEB & UNIVERSAL) : Arial

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Muli Bold
Subheads, caps and lowercase
Muli Semibold
Titles and info on business cards, caps
and lowercase
Muli Regular
Body copy, caps and lowercase
Arial Family
Web and universal purposes, in
corresponding weights and syles
No other typefaces should be used for
any City of Wichita materials.
Download the Muli Font Family from Google Fonts
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.75”

BUSINESS STATIONERY
2.25”

Buffer zone

John Smith
Marketing Director
Public Works
jsmith@wichita.gov
Tel 316.268.4331
Cell 316.268.7743
City Hall • 455 N. Main
Wichita, KS 67202

wichita.gov

Download Business Card

Printing
CMYK or PMS (see color palette
standards for exact color specifications)
BUSINESS CARD
3.5” x 2” horizontal, one-sided
Paper
130# Cougar cover, white
Imprinted Names
Muli Extrabold, 8 pt. / 9 pt., dark blue
Imprinted Titles and Information
Muli Semibold, 8 pt. / 9 pt., dark blue
URL
Muli Extrabold, 8 pt. / 9 pt., sky blue
LETTERHEAD
8.5” x 11”

Download Letterhead

Paper
Capitol Bond 25% Cotton Light Cockle, white
Imprinted Information
Muli Semibold, 8.55 pt.
Reverse from dark blue
Letter Body Copy
Helvetica Neue 55 Roman (preferred)
10 pt. / 13 pt., black
Arial may be substituted if necessary

Download #10 Envelope

ENVELOPE
#10
Paper
Capitol Bond 25% Cotton Light Cockle, white
Imprinted Information
Muli Semibold, 8 pt. / 10.5 pt., dark blue
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CITY OF WICHITA GRAPHIC STANDARDS
MAILING ITEMS

Download CMYK Mailing Label

Download Business Window Envelope

The City of Wichita mailing label, window
envelope and document envelope show
the recipient that its contents are
important and may require immediate
action. A one-color window envelope
option is provided for flexibility and
cost-effectiveness.
Mailing Label
Size – 4" x 3.3" (Avery 5164 6-up
template)
Printing – CMYK or One-color economy
Paper – Self-adhesive labels, white

Download One-color Mailing Label

Business Window Envelope
Size – #10 envelope, 9.5" x 4.125"
Printing – One-color economy
Paper – Capitol Bond 25% Cotton
Light Cockle, white
Document Mailing Envelope
Size – envelope, 13" x 11"
Printing – CMYK
Paper – Capitol Bond 25% Cotton
Light Cockle, white

Download 13”x11” Mailing Envelope
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POCKET FOLDER
Pocket Folder Size
9" x 12"
Printing
CMYK or PMS (see color palette
standards for exact color specifications)
Include diagonal die cut business card
holder on right pocket.
Paper
110# coated cover
Front

Back

Download Pocket Folder

Inside
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CITY OF WICHITA GRAPHIC STANDARDS
POSTER OPTIONS

Headline Goes
Here, Up to
Three Lines Total

Headline Goes
Here, Up to
Three Lines Total

The City of Wichita poster options use
large photos, color shapes with placed
headlines and wave or dot pattern accents.
Poster Size
11" x 17"
Printing
Four-color process
Paper
100# coated cover
Headlines
Muli Extrabold, 43 pt. / 46 pt.,
caps and lowercase

Subhead Goes Here

Subhead Goes Here

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod

nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat

tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis

volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper

nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel

iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu

illum dolore eu feugiat nulla facilisis at vero eros et.

Body Copy
Muli Regular, 11 pt. / 20 pt., black

wichita.gov

wichita.gov

Download Poster Option 1

Subhead
Muli Bold, 18 pt., sky blue

Download Poster Option 2

Logo Lock-up
Lower right-hand corner
URL and Social Icons Lock-up
Left-hand corner baselined with logo
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BROCHURE OPTION 1
HeadlineLorem
Goesipsum
Here, UpPull
to out important
Three Lines
Total here,
information

Headline Goes
Here, Up to
Three Lines Total

ƭƙĚǛǄĚŕĿŠĚƙŞîǊȦ
Lorem ipsum dolor

goes here
dolor sit

Call to action goes here
Lorem ipsum dolor sit
amet consect

hita.gov

emailaddress@wichita.gov

Lorem ipsum
Pull out important
information here,
ƭƙĚǛǄĚŕĿŠĚƙŞîǊȦ
Lorem ipsum dolor

Headline Goes
Here, Up to
Three Lines Total

316.555.555

“

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt
ut laoreet dolore magna aliquam erat volutpat. Ut
wisi enim ad minim veniam, quis nostrud exerci

Pull quote or
important information
goes here, use four
ŕĿŠĚƙŞîǊĿŞƭŞ

tation ullamcorper suscipit lobortis nisl ut aliquip
ex ea commodo consequat. Duis autem vel eum
iriure dolor in hendrerit in vulputate velit esse

First Name Last Name,
Title Goes Here

Headline Goes

Up to brochure options
The City ofHere,
Wichita
Three Lines Total
use a standard tri-fold size, offering
opportunities to use color, large, friendly
Call to action goes here
Lorem ipsum dolor sit
amet consect
photography, shape and textures.

Subhead
Goes Here
emailaddress@wichita.gov

Lorem 316.555.555
ipsum dolor sit amet, consectetuer adipisc-

Brochure Size
#10 tri-fold

ing elit, sed diam nonummy nibh euismod tincidunt
ut laoreet dolore magna aliquam erat volutpat. Ut
wisi enim ad minim veniam, quis nostrud exerci

tation ullamcorper suscipit lobortis nisl ut aliquip
ex ea commodo consequat. Duis autem vel eum
iriure dolor in hendrerit in vulputate velit esse

molestie consequat, vel illum dolore eu feugiat

Printing
Four-color process

Molestie consequat, vel illum dolore eu feugiat
nulla facilisis at vero eros et.Lorem ipsum dolor sit
amet, consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet dolore
magna aliquam erat volutpat. Ut wisi enim ad

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh

euismod tincidunt ut laoreet dolore magna
aliquam erat volutpat. Ut wisi enim ad

wichita.gov

Front

wichita.gov

Back

Interior, first open

Paper
100# coated cover
Headlines
Muli Extrabold, 22 pt. / 25 pt.,
caps and lowercase

Headline Goes
Here, Up to
Three Lines Total
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt
ut laoreet dolore magna aliquam erat volutpat. Ut
wisi enim ad minim veniam, quis nostrud exerci
tation ullamcorper suscipit lobortis nisl ut aliquip
ex ea commodo consequat. Duis autem vel eum

“

Pull quote or
important information
goes here, use four
ŕĿŠĚƙŞîǊĿŞƭŞ
First Name Last Name,
Title Goes Here

Subhead Goes Here
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt
ut laoreet dolore magna aliquam erat volutpat. Ut
wisi enim ad minim veniam, quis nostrud exerci
tation ullamcorper suscipit lobortis nisl ut aliquip
ex ea commodo consequat. Duis autem vel eum
iriure dolor in hendrerit in vulputate velit esse

Subhead
Muli Bold, 14.5 pt., caps and lowercase
Body Copy
Muli Regular, 9 pt. / 16 pt., black

molestie consequat, vel illum dolore eu feugiat

iriure dolor in hendrerit in vulputate velit esse
Molestie consequat, vel illum dolore eu feugiat
nulla facilisis at vero eros et.Lorem ipsum dolor sit
amet, consectetuer adipiscing elit, sed diam

Lorem ipsum dolor sit amet, consectetuer

nonummy nibh euismod tincidunt ut laoreet dolore

adipiscing elit, sed diam nonummy nibh

magna aliquam erat volutpat. Ut wisi enim ad

euismod tincidunt ut laoreet dolore magna
aliquam erat volutpat. Ut wisi enim ad

Pull Quote
Muli Extrabold, 20 pt. / 25 pt.
Download Brochure Option 1

Interior, full open
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Headline Goes
Here, Up to
Three Lines Total

.gov

Call to action goes here
Lorem ipsum dolor sit
amet consect

Headline Goes
Here, Up to
Headline
Three Lines
TotalGoes
Here, Up to
Three Lines Total

emailaddress@wichita.gov

“

Pull quote or
important information
goes here, use four
ŕĿŠĚƙŞîǊĿŞƭŞ

Lorem ipsum dolor sit amet, consectetuer adipisc-

316.555.555

BROCHURE OPTION 2

ing elit, sed diam nonummy nibh euismod tincidunt
ut laoreet dolore magna aliquam erat volutpat. Ut
wisi enim ad minim veniam, quis nostrud exerci
tation ullamcorper suscipit lobortis nisl ut aliquip

First Name Last Name,
Title Goes Here

Subhead Goes Here
adipiscing elit, sed diam nonummy nibh euismod
• Laoreet dolore magna aliquam erat volutpat. Ut
wisi enim ad minim veniam, quis nostrud exerci
• Tation ullamcorper suscipit lobortis nisl ut

aliquip ex ea commodo consequat. Duis autem
• Tation ullamcorper suscipit lobortis nisl ut

emailaddress@wichita.gov

ex ea commodo consequat. Duis autem vel eum

316.555.555

Ex ea commodo consequat. Duis autem vel eum

Brochure Size
#10 tri-fold

iriure dolor in hendrerit in vulputate velit esse
molestie consequat, vel illum dolore eu feugiat
nulla facilisis at vero eros et.Lorem ipsum dolor sit
amet, consectetuer adipiscing elit, sed diam

Lorem ipsum
Pull out important
information here,
ƭƙĚǛǄĚŕĿŠĚƙŞîǊȦ
Lorem ipsum dolor

wichita.gov

Front

Back

Headline Goes
Here, Up to
Three Lines Total
Lorem ipsum dolor sit amet, consectetuer adipisc-

Interior, first open

“

Pull quote or
important information
goes here, use four
ŕĿŠĚƙŞîǊĿŞƭŞ
First Name Last Name,
Title Goes Here

Subhead Goes Here
• Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod
• Laoreet dolore magna aliquam erat volutpat. Ut
wisi enim ad minim veniam, quis nostrud exerci
• Tation ullamcorper suscipit lobortis nisl ut

Headline Goes

Up to brochure options
The City ofHere,
Wichita
Three Lines Total
Call to action goes here
Lorem ipsum dolor sit
amet consectuse a standard tri-fold size, offering
opportunities to use color, large, friendly
photography, shape and textures.

• Lorem ipsum dolor sit amet, consectetuer

Printing
Four-color process

Lorem ipsum dolor sit amet, consectetuer adipisc-

ing elit, sed diam nonummy nibh euismod tincidunt
ut laoreet dolore magna aliquam erat volutpat. Ut
wisi enim ad minim veniam, quis nostrud exerci

Paper
100# coated cover

tation ullamcorper suscipit lobortis nisl ut aliquip

wichita.gov

Headlines
Muli Extrabold, 22 pt. / 25 pt.,
caps and lowercase

aliquip ex ea commodo consequat. Duis autem
• Tation ullamcorper suscipit lobortis nisl ut
ex ea commodo consequat. Duis autem vel eum

ing elit, sed diam nonummy nibh euismod tincidunt
ut laoreet dolore magna aliquam erat volutpat. Ut
wisi enim ad minim veniam, quis nostrud exerci
tation ullamcorper suscipit lobortis nisl ut aliquip
Ex ea commodo consequat. Duis autem vel eum

Subhead
Muli Bold, 14.5 pt., caps and lowercase
Body Copy
Muli Regular, 9 pt. / 16 pt., black

iriure dolor in hendrerit in vulputate velit esse
molestie consequat, vel illum dolore eu feugiat
nulla facilisis at vero eros et.Lorem ipsum dolor sit
amet, consectetuer adipiscing elit, sed diam

Lorem ipsum
Pull out important
information here,
ƭƙĚǛǄĚŕĿŠĚƙŞîǊȦ
Lorem ipsum dolor

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt

Pull Quote
Muli Extrabold, 20 pt. / 25 pt.

ut laoreet dolore magna aliquam erat volutpat. Ut
wisi enim ad minim veniam, quis nostrud exerci
tation ullamcorper suscipit lobortis nisl ut aliquip

Download Brochure Option 2
Interior, full open
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SAMPLE PHOTO LIBRARY
Photography used should be of
professional quality, highlighting friendly,
diverse people. Use images from the
sample photo library or images of a
similar look and feel.
Download Photo Library
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CONTACT FOOTER LOCKUP WITH URL (Two Options)
City Hall

•

455 N. Main

•

Wichita, KS 67202

•

316.942.4482

wichita.gov

City Hall

•

455 N. Main

•

Wichita, KS 67202

•

316.942.4482

wichita.gov

CONTACT FOOTER LOCK-UP
WITH URL
The approved lock-up for contact
information is used to unify all materials.
Please use approved typefaces and colors.
Two options are provided: white and
reverse dark blue bleed.

Download Footer Lock-Up with URL

URL AND SOCIAL ICON
LOCK-UP
URL AND SOCIAL ICON LOCK-UP

wichita.gov

Please use the approved URL and social
icon lock-up. Always use the arrow URL
first, without "www," followed by the City's
five social media channels. Do not use any
other shapes, styles or colors for social
media icons.

Download URL and Social Icon Lock-Up
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DESIGN ELEMENTS

River Wave Pattern

The design elements are used to
add texture, variety and interest to
the brand. The river wave shape can
provide a window for photography.
To avoid a busy look, design elements
should be applied sparingly in the
primary palette or grays only.

Dot Grid
Download Design Elements Library

Dot Divider
can be used horizontally or vertically

River Wave Shape
used to provide a window for photography

Arrows
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VEHICLE DECAL
Vehicles provide great opportunities to
display the City of Wichita brand. Use
appropriate master brand or sub-brand
logo and make sure all vehicles maintain
a clean appearance. Vinyl decal must
match approved colors (see color palette
standards for exact color specifications).
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WEARABLES
Consistent use of the City of Wichita
logo on all wearables provides a crisp,
professional standard. Please follow
these guidelines and use only suggested
color combinations.

Navy Polo
Color Reversed Logo on Left Chest
Reversed Wordmark on Outside of Left Sleeve

White Polo
Color Logo on Left Chest
One-color Wordmark on Outside of Left Sleeve

Navy Cap
Color Reversed Icon on Front
Reversed Wordmark on Back

White Cap
Color Icon on Front
One-color Wordmark on Back
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SIGNAGE
For signage, use 1/2” routed acrylic,
painted to match the approved colors
(see color palette standards for exact
color specifications).
Use the approved step and repeat logo
pattern as a backdrop for all media
opportunities.

Signage

Download Step and Repeat Banner
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